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GDP Components: Production side

GDP current price 
= THB 9,105 bil

GDP constant price 
= THB  4,370 bil
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Fiscal Policy Office

қӀҤҜҴҤҡҹӮқҡһҾҪҥҫҒ҃ ҶҊҥҳҒҜҴҧ

ңҴҗҥ҃Ҵҥ
ҌӤҩҤҾҭҧҹү 
ҙҴ҉ҢҴҫҷ

ҊҳҖҙӋҴ҉ҜҝҥҲңҴҕҾҠҶӆңҾҗҶң(ҝҷ҉ҜҝҥҲңҴҕ 52)
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   ңҴҗҥ҃ҴҥҥҳҒҜҴҧҾ҄ӥҴҌӤҩҤҾҭҧҹү̓ қҙҺ҃҃ ҧҺӤң

ҬҳҖҬӤҩқ҃ ҴҥҊӥҴ҉҉ҴқӁқҝҷ 2551 (ҊӋҴҿқ҃ ҥҴҤҬҴ҄Ҵ)
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14 ҧӥҴқ҆қ

5.8 ҧӥҴқ҆қ

5.7 ҧӥҴқ҆қ

2.4 ҧӥҴқ҆қ

2.2 ҧӥҴқ҆қ

҆қӂҙҤ

65 ҧӥҴқ҆қ

ӂңӤүҤһӤӁқ҃ӋҴҧҳ҉ҿҥ҉҉Ҵқ

27 ҧӥҴқ҆қ

үҤһӤӁқ҃ӋҴҧҳ҉ҿҥ҉҉Ҵқ

37 ҧӥҴқ҆қ

ҾҖӅ҃қҳ҃ҾҥҷҤқ 15 ҧӥҴқ҆қ

҆қҌҥҴ 7 ҧӥҴқ҆қ

үҹӆқӄ 4 ҧӥҴқ҆қ

Ҟһӥңҷ҉ҴқҙӋҴ 36 ҧӥҴқ҆қ

ҞһӥҩӤҴ҉҉Ҵқ 0.5 ҧӥҴқ҆қ

ҾҥҷҤқҡҥҷ 15 ҝҷ

ҾҜҷӮҤҤҳ҉ҌҷҠ̓ қҌҥҴ

үҜҥң+ҾҜҷӮҤҾҧҷӮҤ҉

ҊӋҴқӋҴҠҹҌҞҧҾ҃ҫҗҥ

҃ү҉ҙҺқҾҪҥҫҒ҃ҶҊҠүҾҠҷҤ҉

Ҿ҉ҶқҌӤҩҤ 2,000 ҜҴҙ

5 ңҴҗҥ҃Ҵҥ 6 ҾҖҹүқ

ҢҴҫҷҙӤү҉ҾҙҷӆҤҩ

ҢҴҫҷүҬҳ҉ҭҴҥҶңҙҥҳҠҤӨ

ҢҴҫҷҌӤҩҤ SMEs

ҢҴҫҷҌӤҩҤ SMEs

ңҴҗҥ҃ҴҥҙҷӆӂҖӥҙҺ҃҃ҧҺӤң



Ýú­âöäóãăÕ­Ú­îã

Ýú­ÜÂÅäîÈ/ÚòÂÿäöãÚ

ëóÙóäÔëùÃ

18,970

19,000

3,000

ÅäòèÿäøîÚ 11,409

Ýú­è¬óÈÈóÚ
6,900

ËùâËÚ ìâú¬Û­óÚ 15,200

1,095

(æ­óÚÛóØ)

ÈÛÜäñâóÔÂæóÈÜö 2552

¶āÅäÈÂóäÂîÈØùÚÿéäêÑÂõÉßîÿßöãÈÿßøćîãÂäñÕòÛËùâËÚ 
·ÿßõćâÈÛĂì­ØòĈÈ 78,358 ìâú¬Û­óÚ

¶ÿÈõÚîùÕìÚùÚ îëâ. 600 ÛóØÖ¬îÿÕøîÚ
·ÜäñâóÔ 830,000 ÅÚ

¶ÜäòÛÜäùÈë×óÚöîÚóâòãØòćèÜäñÿØé 2,609 Āì¬È

¶ÿäöãÚàäö 15 Üö  
·ÚòÂÿäöãÚÜäñâóÔ 10 æ­óÚÅÚ

¶Þ÷ÂîÛäâ 1 ÿÕøîÚĀæñÿÈõÚÿæöĈãÈËöß 3 ÿÕøîÚ
·ÜäñâóÔ 240,000 ÅÚ

¶Ö¬îîóãù 5 âóÖäÂóä ăàà­ó ÚČĈó ä×ÿâæ° ä×ăà àäöîöÂ 6 ÿÕøîÚ

¶ÿÈõÚË¬èãÿìæøî 2,000 ÛóØ ëČóìäòÛÝú­âöäóãăÕ­  < 15,000 ÛóØ 
·ëâóËõÂÜäñÂòÚëòÈÅâ 8.1 æ­óÚÅÚ
·ÛùÅæóÂäáóÅäòÑ (äèâÃ­óäóËÂóäÛČóÚóÎ) 1.3 æ­óÚÅÚ

1 æÕáóäñÅ¬óĂË­É¬óã / ÿßõćâ Purchasing Power / ÂäñÉóãäóãăÕ­Āæñëä­óÈÈóÚĂì­Ø­îÈ×õćÚ



ÅÚËäó

ÂóäØ¬îÈÿØöćãè

îøćÚą

ëóÙóäÔúÜāáÅ

Ã­óäóËÂóäÖČóäèÉ

ÿÈõÚëČóäîÈÉ¬óã

(æ­óÚÛóØ)

¶ÿßøćîÂäÔöÊùÂÿÊõÚìäøîÉČóÿÜĆÚ

¶äóÅóëõÚÅ­óîùÜāáÅÛäõāáÅ
¶îùÖëóìÂääâîóìóäĀæñîùÖëóìÂääâ SME 
¶àøĈÚàúÅèóâÿËøćîâòćÚĀæñÿëäõâëä­óÈáóßæòÂêÔ°ÜäñÿØé

¶ëÚòÛëÚùÚÕ­óÚÂóäØ¬îÈÿØöćãè

¶Â¬îëä­óÈØöćßòÂîóéòãÃ­óäóËÂóäÖČóäèÉ 532 Āì¬È

¶Āìæ¬ÈÚČĈóÿßøćîÿÂêÖäÂä 
¶Āìæ¬ÈÚČĈóÃÚóÕÿæĆÂ
¶āÅäÈÂóäÂ¬îëä­óÈáóãĂÚìâú¬Û­óÚ

¶ÿÛöĈããòÈËößÝú­ëúÈîóãù 500 ÛóØÖ¬îÿÕøîÚ 
·ÜäñâóÔ 5 æ­óÚÅÚ

9,000

1,000

2,000
760
1,500

1,808

4,091

1,000
500
325

ÈÛÜäñâóÔ97,558 æ­óÚÛóØ



îëòÈìóäõâØäòßã°

ÂóäØ¬îÈÿØöćãè

ÙùäÂõÉä¬èâæÈØùÚ
(Venture Capital)

-36,500
(-30,000 æ­óÚÛóØ 
ÿÜĆÚäóãăÕ­ÉóÂÂóä
æÕÅ¬óÙääâÿÚöãâ
ĀæñáóêöîëòÈìóð 
îöÂ -6,500 æ­óÚÛóØ 
ÿÜĆÚ PIT)

-1,800

-ÿæĆÂÚ­îã

Ýú­ÜäñÂîÛÂóä SME -1,400

èõëóìÂõÉËùâËÚ -200

ë×óÛòÚÂóäÿÈõÚ

(æ­óÚÛóØ)
âóÖäÂóäáóêö

¶ áóêöØöćÿÂöćãèÃ­îÈÂòÛÂóäÜäòÛāÅäÈëä­óÈìÚöĈ āÕããÂÿè­ãáóêöÿÈõÚăÕ­ĀÂ¬æúÂìÚöĈØöćăÕ­äòÛ
ÉóÂÂóäÜæÕìÚöĈÃîÈë×óÛòÚÂóäÿÈõÚ Ăì­ÿÉ­óìÚöĈëóâóä×ÉČóìÚ¬óãìÚöĈëúÎÉóÂÂóä
ÜæÕìÚöĈÕòÈÂæ¬óèăÕ­ ãÂÿè­ÚáóêöÿÈõÚăÕ­ áóêöâúæÅ¬óÿßõćâ áóêöÙùäÂõÉÿÊßóñ 

¶ÃãóãÿèæóÂóäÃ÷ĈÚØñÿÛöãÚÚõÖõÛùÅÅæä¬èâæÈØùÚ ×÷È 31 Ù.Å. 54
¶ãÂÿæõÂÿÈøćîÚăÃØöćÂČóìÚÕĂì­ÙùäÂõÉä¬èâæÈØùÚÖ­îÈÚČóÿÈõÚăÜæÈØùÚĂÚ 

SMEsăâ¬Ú­îãÂè¬ó 20% ÃîÈØùÚÉÕØñÿÛöãÚĂÚÜöĀäÂ

¶ ÛäòêòØìäøîì­óÈìù­Úë¬èÚÚõÖõÛùÅÅæ ëóâóä×ÚČóÅ¬óĂË­É¬óãĂÚÂóäÉòÕîÛäâ
ëòââÚóĂÚÜäñÿØé âóìòÂáóêöăÕ­ 2 ÿØ¬óÃîÈØöćÉ¬óãÉäõÈ ĂÚäîÛÛòÎËöÜö 52

¶ ÿßõćâÿßÕóÚèÈÿÈõÚăÕ­ØöćăÕ­äòÛãÂÿè­Úáóêö ÉóÂ 1.2 ÿÜĆÚ 1.8 æ­óÚ                           
ĂÚÜö 52-53 (5.8 ìâøćÚĀì¬ÈØòćèÜäñÿØé)

¶ ÃãóãèÈÿÈõÚăÕ­ß÷ćÈÜäñÿâõÚÃòĈÚÖČćóØöćÖ­îÈÚČóâóÅČóÚèÔáóêöĂÚîòÖäó 0.5% 
ÉóÂÿÕõâ 6 ìâøćÚÛóØ ÿßõćâÿÜĆÚ 1 æ­óÚÛóØ (9.7 ĀëÚäóã)

¶ ãÂÿè­ÚáóêöÿÈõÚăÕ­ĀÂ¬Ýú­ÌøĈîØöćîãú¬îóéòãĂìâ¬ĀæñāîÚáóãĂÚÜö 52 ÿÜĆÚÉČóÚèÚÿØ¬óÂòÛ
âúæÅ¬óØöćÉ¬óãÉäõÈ ĀÖ¬ăâ¬ÿÂõÚ 3 ĀëÚÛóØ

¶ ÅÈëõØÙõÕîÂÿÛöĈãÿÈõÚÂú­ÿßøćîìòÂæÕìã¬îÚáóêöÿÈõÚăÕ­ăâ¬ÿÂõÚ 1 ĀëÚÛóØ
¶ Ö¬îîóãùÂóäæÕÅ¬óÙääâÿÚöãâÂóäāîÚáóêöÙùÂõäÿÊßóñĀæñáóêöìòÂ Ô ØöćÉ¬óã ÉóÂ 
3.3% ÿìæøî 0.11% ăÜ×÷È âö.Å. 53

2

æÕäóãÉ¬óãØóÈáóêö / ëÚòÛëÚùÚÂóäĂË­É¬óãĂÚáóÅîùÖëóìÂääâÿÜ­óìâóã / ë¬ÈÿëäõâÂóäÜäòÛāÅäÈëä­óÈ

ÛäõêòØÉČóÂòÕ
¶ áóêöØöćÿÂöćãèÃ­îÈÉóÂÂóäāîÚÂõÉÂóäÛóÈë¬èÚ āÕãÂóäãÂÿè­ÚáóêöâúæÅ¬óÿßõćâ áóêö
ÙùäÂõÉÿÊßóñ îóÂäĀëÖâÜ° ĀæñÅ¬óÙääâÿÚöãâÂóäÉÕØñÿÛöãÚëõØÙõĀæñÚõÖõÂääâ
ÂäâØöćÕõÚ ØöćÿÂõÕÉóÂÂóäāîÚÂõÉÂóäÛóÈë¬èÚĀÂ¬Ýú­ÜäñÂîÛÂóäØöćÿÜĆÚÛäõêòØâìóËÚ
ìäøîÛäõêòØÉČóÂòÕ āÕãÂóäāîÚÖ­îÈĀæ­èÿëäĆÉáóãĂÚ 31 Ù.Å. 52

-ÿæĆÂÚ­îã

-ÿæĆÂÚ­îã



ÙÚóÅóäîîâëõÚ

Ùßè.

Ûëã.

ÙÂë.

ÙëÚ.

ÙÚóÅóäîõëæóâ 

ë¬ÈÿëäõâëáóßÅæ¬îÈāÕãÂóäĂì­ë×óÛòÚÂóäÿÈõÚÃîÈäòÑ

Üæ¬îãëõÚÿËøćîÿßõćâĀæñÿÃ­óăÜË¬èãÅČĈóÜäñÂòÚÿÈõÚÂú­

âóÖäÂóäÝ¬óÚë×óÛòÚÂóäÿÈõÚÃîÈäòÑ

¶ ëõÚÿËøćîßòÓÚóÿéäêÑÂõÉËùâËÚĂÚßøĈÚØöćËóãĀÕÚáóÅĂÖ­ 

¶ ÜäñÂòÚëõÚÿËøćîäóãã¬îã

¶ ëÚòÛëÚùÚÙÚóÅóäßóÔõËã°ĂÚÂóäÜæ¬îãëõÚÿËøćî

¶ ÜäñÂòÚÂóäë¬ÈîîÂÿßøćîË¬èãÿìæøîÝú­ë¬ÈîîÂäóãã¬îã

¶ ëóÚÞòÚĀäÈÈóÚÅøÚ×õćÚ
¶ ëõÚÿËøćîßòÓÚóÿéäêÑÂõÉËùâËÚ
¶ ßãùÈäóÅóãóÈßóäó
¶ ÿßõćâèÈÿÈõÚÉČóÚČóÝæõÖÝæ

¶ ÙÚóÅóäÜäñËóËÚ 
¶ ëõÚÿËøćîäóãã¬îãØöćăâ¬âöìæòÂÜäñÂòÚ

Ùîë. ¶ ëõÚÿËøćîÖæóÕîëòÈìóð ĀæñæÕáóäñÕîÂÿÛöĈã

èÈÿÈõÚëõÚÿËøćî
(æ­óÚÛóØ)

100,000

10,000
25,000
4,000
20,000

150,000

10,000

12,000

10,000

ìâóãÿìÖù ·ÿßõćâØùÚë×óÛòÚÂóäÿÈõÚ 10,000 æÛ. (Ùßè. 2,000 æÛ. ÙëÚ. 5,000 æÛ. Ûëã. 3,000 æÛ.)
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èÈÿÈõÚÈÛÜäñâóÔ1.95æ­óÚæ­óÚ3.08 ĀëÚæ­óÚ3.66 ĀëÚæ­óÚ*
ÂóäÂäñÉóã       
äóãăÖäâóë                   
(%ÃîÈÜö 
ÈÛÜäñâóÔ²52)

24 / 25 / 25 / 26 27 / 23 / 23 / 27 N/A

ÂóäÿÛõÂÉ¬óãÈÛĂÚ
îÕöÖ (ÿÊæöćã 3Üö
ã­îÚìæòÈ)

94% 70% N/A

ÂóäÿÛõÂÉ¬óãÉäõÈ
52.9%

(Ö.Å. 51 ·ÿâ.ã. 52)
16.1% 

(Ö.Å. 51 ·âö.Å. 52) N/A

ĀÚèØóÈÂóäÿä¬ÈäòÕ
ÂóäÿÛõÂÉ¬óã

¶Ăì­ÂäâÛòÎËöÂæóÈäóãÈóÚÝæ
ÂóäÿÛõÂÉ¬óãĂì­ Åäâ.ØäóÛ
ÿÜĆÚäñãñ
¶äòÑâÚÖäöÖ­ÚëòÈÂòÕÖõÕÖóâÝæ
ÂóäÿÛõÂÉ¬óãÈÛÃîÈìÚ¬èãÈóÚ
¶ÿä¬ÈäòÕĂì­ìÚ¬èãÈóÚĂÚëòÈÂòÕ
ÜÐõÛòÖõÖóâĀÝÚÂóä
ÜÐõÛòÖõÈóÚĀæñĀÝÚÂóäĂË­
É¬óãÿÈõÚîã¬óÈÿÅä¬ÈÅäòÕ

¶äòÑâÚÖäöÖ­ÚëòÈÂòÕÖõÕÖóâÝæ
ÂóäÿÛõÂÉ¬óãÈÛæÈØùÚÃîÈ
äòÑèõëóìÂõÉ
¶ÜÖØ., ÂóäÿÅìñ, ÂàÝ., Âóä
ØóÈßõÿéê, ÂóäÛõÚăØã, 
äàØ., äàâ.

¶ÿä¬ÈäòÕÂóäÿÛõÂÉ¬óãÿÈõÚÃîÈ 
îÜØ.
¶ßõÉóäÔóĀÂ­ăÃäñÿÛöãÛ
ÂäñØäèÈâìóÕăØã Ăì­ îÜØ. 
ëóâóä×ÿÛõÂÉ¬óãÿÈõÚ ìäøîÂ¬î
ìÚöĈÝúÂßòÚÖóâØöćÂČóìÚÕăè­ĂÚ
ÈÛÜäñâóÔăÕ­ØòÚØö (ăâ¬
ÉČóÿÜĆÚÖ­îÈäîÉÚÂè¬óÉñâöÿÈõÚ
äóãăÕ­)

ÈÛÜäñâóÔáóÅäòÑÈÛæÈØùÚäòÑèõëóìÂõÉÈÛîÈÅ°ÂäÜÂÅäîÈë¬èÚ×­îÈ×õćÚ

*ÜäñâóÔÂóäÉóÂäóãăÕ­ÃîÈ îÜØ. ÜöÈÛÜäñâóÔ 2552 ĀæñëòÕë¬èÚäóãăÕ­-äóãÉ¬óã îÜØ. ã­îÚìæòÈ 5 Üö

ÿä¬ÈäòÕÂóäÿÛõÂÉ¬óãÈÛÜäñâóÔ
4

ÿßõćâ Purchasing Power / ÂäñÉóãäóãăÕ­Āæñëä­óÈÈóÚĂì­Ø­îÈ×õćÚ / ÿëäõâëáóßÅæ¬îÈĂì­ÙùäÂõÉ



ÝæòÂÕòÚÈÛÜäñâóÔĀæñāÅäÈÂóäæÈØùÚ
2552 2553* 2554* 2555* 2556

ÈÛÜäñâóÔØöćăÕ­äòÛîÚùâòÖõĀæ­è
ÈÛÜäñâóÔáóÅäòÑ
1.95æ­óÚæ­óÚ

ÈÛæÈØùÚäòÑèõëóìÂõÉ
3.08 ĀëÚæ­óÚ

ÈÛÜäñâóÔ îÜØ.
3.66 ĀëÚæ­óÚ

ÈÛæÈØùÚäòÑèõëóìÂõÉ
2.57 ĀëÚæ­óÚ**

ÿä¬ÈäòÕĀæñÜäòÛÜäùÈ
ÃòĈÚÖîÚÂóäÿÛõÂÉ¬óã

4-5

4

5

âóÖäÂóäàøĈÚàúĂÚäñãñÂæóÈĀæñäñãñãóè

ÿä¬ÈäòÕĀæñÜäòÛÜäùÈ
ÃòĈÚÖîÚÂóäÿÛõÂÉ¬óã

ÿä¬ÈäòÕĀæñÜäòÛÜäùÈ
ÃòĈÚÖîÚÂóäÿÛõÂÉ¬óã

ÈÛæÈØùÚäòÑèõëóìÂõÉ
3.09 ĀëÚæ­óÚ**

ÈÛæÈØùÚäòÑèõëóìÂõÉ
3.55 ĀëÚæ­óÚ**

ÉòÕØČóÈÛÜäñâóÔ
ÃóÕÕùæ

* ÜäñâóÔÂóä
**  äèâÿÈõÚæÈØùÚ Mega Project ØöćäòÑèõëóìÂõÉäòÛáóäñ
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Government 
budget

Supplementary 
budget

Tax measures

 New loans

SOEs 
investment

Municipal 
budget

2009 budget

Mega Projects

0.2%

0.06%

1.0%

0.1%Every THB 25bn of spending over estimated 
investment plan 

Every THB 25bn of government spending

Impact to GDP

0.1%

Immediate spending of THB 100 bn

Every THB 10bn of tax savings

Every THB 300bn of increase lending

/ year

2

3

1

4

5

/ year

/ year

/ year

/ year

Fiscal stimulus program is expected to boost Thailandôs economic growth by 1.0 ï1.5 % (y -o-y) 
in 2009

Source : FPO analysis



   Private Investment    Import of Goods $

   Real GDP    Employment

Real GDP (%yoy)
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Change in Employment (Mill.Person)
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1.5 1.7

0.8
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1.9 2.2
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0
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3
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Private Investment (%yoy)

3.2
1.3

5.0
6.8

3.2

-8.1

3.5
7.4

10.1

-8.4-10

-5

0

5

10

15

2008 2009 2010 2011 2012

Base case

SP2

Import of Goods $ (%yoy)

26.2

13.7 15.4 11.9

26.2

-27.1

17.9 19.9 16.8

-27.4
-40
-30
-20
-10

0
10
20
30

2008 2009 2010 2011 2012

Base case

SP2

Impact of SP 2 on the Thai Economy

Source: Fiscal Policy Office, Ministry of Finance



Objective of the stimulus package

Total economic stimulus package for 2009 is worth over USD 13.6 billion, or 5.2% of GDP  Furthermore, the 
government will maintain expansionary fiscal policy through 2010

Immediate actions as well as medium-term policy to ensure sustainable growth

SFI measures

(e.g. target credit 

extension, partial 

credit guarantee, 

export insurance)

Push forward 

infrastructures and 

public sector 

investment

FY 2009 Supplementary Budget

External borrowings to 

provide additional fiscal 

resources

Tax reduction 

measures

Expedite disbursement of public 

expenditures

Å Stimulate demand and 
spending

Å Reduce citizensõ burden

Å Promote employment

Å Enhance public utilities and 
infrastructure 

Å Boost market liquidity 



Positive Factors

üStrong economic 
fundamentals

üContinued expansionary 
fiscal policy and 
infrastructure investment

üEarly signs of global 
economic revival

üLower energy prices and 
lower inflation

Key Challenges

üUncertain global 
economic outlook 

üSlow recovery in private 
consumption and 
investment

üImplementation of public 
investment projects  

üExchange rate and 
commodity prices 
volatilities

In Summary:

Key Factors for the Thai Economy



ҝҳҊҊҳҤҾҬҷӆҤ҉ҢҴҤқү҃
ü ҃ҴҥҌҲҧүҗҳҩ҄ү҉ҾҪҥҫҒ҃ҶҊӀҧ҃ңҴ҃҃ҩӤҴҙҷӆ
҆ҴҖ҃ҴҥҕӨ 

- Real Sector ӀҖҤҾҋҠҴҲүҺҗҬҴҭ҃ҥҥң+ҜҥҶ҃Ҵҥ
ҙҷӆҞҧҶҗҾҠҹӆүҬӤ҉үү҃ ҭҖҗҳҩҥҺқҿҥ҉

ü үҳҗҥҴҾ҉ҶқҾҡӥүҗҶҖҧҜ ҊҴ҃ҥҴ҆ҴқӋӇҴңҳқҙҷӆ
ҧҖҧ҉ҊҴ҃ҒҴқҬһ҉

ü ҿңӥқӀҤҜҴҤ҃ҴҥҾ҉ҶқҙҳӆҩӀҧ҃ҞӤүқ҆ҧҴҤ ҿҗӤ
ҬҢҴҠ҆ҧӤү҉Ҥҳ҉җҸ҉җҳҩ ҊҴ҃ҝҳҏҭҴҾ҆ҥҖҶҗ/
ҭқҷӇҾҬҷҤ

ü ҆ӤҴҾ҉Ҷқ/җҧҴҖҾ҉ҶқҗҧҴҖҙҺқҞҳқҞҩқ ҿҧҲ 
Competitive Devaluation

ҿқҩқӀҤҜҴҤҾҪҥҫҒ҃ҶҊ

ü ҥ҃ҲҊҴҤҗҧҴҖҬӤ҉үү҃ҬҶқ̓ ӥҴӂҝҤҳ҉

ҝҥҲҾҙҪҾ҃ҶҖӁҭңӤҙҷӆҤҳ҉ҾҗҶҜӀҗҠүӁҌӥ ҾҌӤқ 
җҲҩҳқүү҃ ҧ҃Ҵ҉ ҾүҾҌҷҤ ҿүҡҥҶ҃Ҵ ҧҲҗҶқ
үҾңҥҶ҃Ҵ

üҖһҿҧҥҴҤӂҖӥҾ҃ҫҗҥ҃ҥ ҍҸӆ҉ҊҲӂҖӥҥҳҜ
Ҟҧ҃ҥҲҙҜңҴ҃ҊҴ҃ҥҴ̓ҴҬҶқ̓ ӥҴҾ҃ҫҗҥҙҷӆ
ҭҖҗҳҩ

ü ҝҥҳҜқӀҤҜҴҤ҃ҴҥҾ҉ҶқӁҭӥҾҥӅҩҬүҖ҆ҧӥү҉҃ҳҜ
ҬҘҴқ҃ҴҥҕӨ/ҢҴ҆ҥҳҒұ ҊӋҴҾҝӅқҗӥү҉Җһҿҧ
ҥҲҜҜҾ҆ҥҖҶҗ/үҴҊҌӤҩҤ҃һӥҗӤҴ҉ҝҥҲҾҙҪҾҠҹӆү
ҾҬҥҶңҬҢҴҠ҆ҧӤү҉ Ӂҭӥ SFI ҝҧӤүҤ҃һӥҾҠҶӆң҄ҸӇқ

üӁҌӥқӀҤҜҴҤ̓ӤҴҾ҉ҶқҜҴҙүӤүқ ҖһҿҧӂңӤӁҭӥ
҆ӤҴҾ҉Ҷқҿ҄Ӆ҉҃ҩӤҴ҆һӤ҆ӥҴ 

ҝҳҊҊҳҤҾҬҷӆҤ҉ҿҧҲқӀҤҜҴҤ҃ ҴҥҝҥҳҜҗҳҩ҄ү҉ҢҴ̓ҥҳҒ


